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Giddy-Up Your Marketing
ACGA Conference- April 30, 2024
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• Introductions
• Session Goals
• Changes & Challenges
• CGA Programs, Behaviors and Trends 
• Successful Marketing Strategies
• Best Practices & Different Approaches
• Legacy Donor Journey
• Measuring Success
• Show & Tell
• Break
• Interactive Workshop

Agenda
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Introductions
Moderated by: Jeremy Stelter, ACGA Director and Executive Vice President, The 
Stelter Company

Alexandra P. Brovey, JD, LLM, Senior Director  Gift Planning, Northwell Health 
Foundation (New York)

Amanda B. Irving, Assistant Vice President of Philanthropic Planning, University of 
Texas Austin

Tom Horton, International Director of Planned Giving, Guide Dogs for the Blind
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What We Know
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The Big Wave
Here Come The Boomers
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Births by Year by Generation

Source: U.S, Department of Health and Human Services National Center for Health Services

PEW RESEARCH CENTER
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The Silver Tsunami

10,000 Boomers 

turn age 65 

EVERY DAY

until 2030!
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Boomers
• Increased life expectancy
• High levels of education
• Favorable real estate conditions
• Lower child birth rates
• Expansive work experience
• Dual incomes

Greater economic security 
than past generations!
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The Great 
Wealth Transfer

The Baby Boomer generation is 
expected to leave
$68 Trillion

to their Gen-X & Millennial children.

The Center on Wealth and 
Philanthropy estimates that

$6.3 Trillion
will be transferred to nonprofits

Through charitable bequests
between 2007 and 2061.
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What Changes are the Panelists seeing? 
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A Tidal Shift
The Pandemic
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U.S. Deaths in Millions
COVID-19 SKYROCKETED

OUR EXPOSURE TO DEATH

Source: https//www.statista.com/statistics/195920/numbers-of-deaths-in-the-united-states-since-1990/
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Legacy Giving 
on the Rise

According to an early-pandemic 
study by Marts and Lundy:

• More than half of the 328 organizations 
surveyed saw legacy donors increase 
their giving during the pandemic.

• Gift planning revenues and closure rates 
also increased or remained stable
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2/3 people revised 
Charitable intent 

Within 5 years of passing

Russell James, J.D., Ph.D., CFP
American Charitable Bequest Demographics 1992-2012
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What Challenges are the Panelists facing? 
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Crowded Marketing Calendar

21

CGA Programs & Behaviors
Donor, trends, etc..
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Planned Giving Donors
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How to Set –up a Successful Marketing Strategy  
Marketing Best Practices & Different Approaches

24



4/14/24

11

Golden Rule of Marketing
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Multi-Tiered Strategy
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The Right Channels
• 70% of donors that are age 65 and older like 

direct mail AND 64% like digital too

• 52% of boomer-age donors say direct mail 
is somewhat likely or very likely to influence 
them to give

• Boomers prefer to receive updates from 
nonprofits they support via direct mail on a 
quarterly basis

Cygnus Applied Research, 2021 Burk Donor Survey
2023 Giving USA study
Generational Giving Survey by Qgiv

Direct Mail + Digital
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The Yearly Plan - Be Consistent!
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Legacy  Donor Journey 
Changes in Donor Engagement
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7 Donor Mindsets
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Legacy Giving Donor Journey
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Measuring Success
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Evaluate and Adjust
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Show & Tell 
Marketing Samples
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Targeted CGA
• Special Gift that can 

“boost your income”

• Present custom gift 
examples based on the 
recipient’s age and past 
giving
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Targeted CGA
• Audience- List determined by 

age modeling 

• Possible Themes & Offer     
CGA Example                         
Offer: Make A Gift and Receive 
Income for life guide and 
persona example 
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Targeted Wills
• Audience- List determined by 

modeling 

• Possible Themes & Offer  
Happy New Year’s Resolution    
August Make-A-Will             
Offer- Estate Planning Kit    
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Targeted Wills
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Tower Campaign Mailing
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Parent Campaign Mailing
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Donor Survey
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Donor Newsletter
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Postcard , Brochure
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Stewardship- Survey Key Findings
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Stewardship
• Audience- Current PG donors 

& Society Members

• Possible Themes & Offer  
Stewardship showing investing 
gifts wisely and the impact of 
their giving

• Offer: Donor Preference Form
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UT Austin Digital Conversion Campaign
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Northwell Health Digital Social Media Post
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Questions
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